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The Danish Cancer Society
AIMS

• to prevent the development of cancer

• to improve patients chances of successful recovery

• to limit the physical, psychological and social side-effects of cancer

MAIN ACTIVITIES

• research

• patient support

• prevention

430.000 members – 45.000 volunteers



Campaign efforts to support implementation 
of HPV-vaccination programme in 2009 

•Mass media

•Online

•Network campaigns

•Volunteers



Network communication



Girl friends… Bicycling…





From 2013 reports about adverse events began to emerge.
In 2015 the TV program “The Vaccinated Girls” gained massive attention.











Communication plan to raise vaccination coverage

PURPOSE
To prevent cancer through a 

high vaccination coverage

OBJECTIVE
To return to a vaccination coverage of 80 %

COMMUNICATION GOAL
Be a clear and trustworthy 
partner in the HPV debate

COMMUNICATION GOAL
Provide relevant and reliable 

information to parents 

COMMUNICATION GOAL
Facilitate a sound and 

relevant debate



Communication plan - Initiatives

• Danish Cancer Society Task Force: Department of prevention, Political 
department, Communications department

• HPV website with data and information

• Dialogue with the media – general information and case stories

• Speed drawing movies with information about safety and efficiency of 
HPV vaccination

• Dialogue with vaccination opponents and doubters

• Facebook – information and dialogue – until December 2015…



In spite of initiatives…

• A continued decline in vaccination coverage – only 12 % of girls born 
in 2003 are fully vaccinated

• Statements of mothers:
 ”I understand there is no proof, that the vaccine causes serious side effects, 

but I get affected by all the terrible stories in the media”

 ”I know the risk of getting cancer is larger than the risk of getting serious side 
effects – but the difference is, that this is something I choose to give to my 
daughter, and what if…” 

 ”Authorities have been wrong before…”



New initiatives

• An interview study with the parents of girls 10-13 years old

• A survey of 1,053 parents’ attitudes towards HPV vaccination

• Dialogue and coordination with other stakeholders

• HPV hot-line



• Parents are scared because of the media reports about vaccinated girls with 
unexplained symptoms 

• Many parents feel that the risk of adverse reactions is larger than the risk of 
getting cancer

• Some have not completely ruled out the possibility of letting their daughter 
have the shots – for the time being they wait until she gets closer to sexual 
debut…

• Parents lack information about
• Adverse reactions 
• Cervical cancer 
• The vaccinated girls with unexplained symptoms

• Some parents do not actively seek information about the vaccine – only 4 
out of 10 have consulted their GP

Results from interviews and survey



More new initiatives

• Dialogue with other stakeholders about coordination and joint 
initiatives 

• Information campaign 2017
 Dealing with the ”post factual society”

 Improving communication on social media

 Communicating the new data on efficacy and safety

 Getting the GPs more involved

 Getting the grip on the brain ↔ heart interaction




