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UNICEF HPV Vaccine Market Evolution

Gavi HPV funding window opened  Demand > Supply « Improvement in the supply situation
* UNICEF established supply * UNICEF established supply
agreements with 2 suppliers agreements with 3 suppliers
« 2 dose schedule recommendation * HPV revitalization programme
* Redesign of HPV programme * 1 dose schedule recommendation
* Low demand materialization
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UNICEF HPV Historical Procurement 2013 — 2024
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Supply and Pricing

WHO Prequalified Vaccines

GSK (Belgium) HPV bivalent 2-dose vial Liquid $5.18 $10.25 - $14.14
HPV quadrivalent 1-dose vial Liquid $4.50 $13.50 - $26.75
Merck (USA) ; _ o
HPV ninevalent 1-dose vial Liquid n/a $13.50 - $33.50
Innovax (China) HPV bivalent 1-dose vial Liquid $2.90 $2.90 - $4.50
Walvax (China) HPV bivalent 1-dose vial Liquid TBC TBC

Source: Vaccine Pricing Data | UNICEF Supply Division

NRA Approved and Pipeline Overview status Supply Outlook
Supply = Demand
Yuxi Zerun Biotechnology Ltd, China, HPV-9
Xiamen Innovax Biotech Co. Ltd, China HPV-9
Shanghai Bovax Biotechnology Co. Ltd, China, HPV-9
Shanghai Bovax Biotechnology Co. Ltd, China, HPV-4 .
Jiangsu Recbio Technology Co. Ltd, China, HPV-9 m I d to IO n g te rm
Chengdu Instiute of Biological Products, China, HPV-11
Beijing Health Guard Biotechnology, China, HPV-3
Nanolek, Russia, HPV-4

I
— Supply > Demand

Serum Institute of India, India, HPV-4

Phaselll ® NRA Approved

Source: Immunization Market Dashboard | UNICEF Supply Division
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https://www.unicef.org/supply/vaccines-pricing-data
https://www.unicef.org/supply/immunization-market-dashboard

Challenges impacting HPV vaccine market —

Barriers to
decision Sustainability
making

Affordability

Long-term
demand
forecasting
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